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E X P E R I E N C E

E D U C A T I O N

C O R E  S K I L L S

J A N  2 0 2 4  -  P R E S E N T

M AY  2 0 1 4  -  J U N E  2 0 2 3

PA T R I O T  D I S P O S A L :  M A R K E T I N G  D I R E C T O R

S O U T H W I N D  B R A N D S :  E V E N T S  &  S O C I A L  M E D I A  M A N A G E R

B R A N D I N G
N E T WO R K I N G

G R A P H I C  D E S I G N
U X / U I  W E B  D E S I G N

• Top-performing sales representative from 2016-2020.
• Created comprehensive plans for social media, including goals, target audience, content calendars, 

and campaign ideas.
• Planned long-term and short-term goals for revenue growth.
• Coordinated and executed 300+ events during my employment.

• Lead and execute marketing initiatives across digital, print, and community channels to support 
brand growth and customer acquisition.

• Develop and manage creative assets, campaigns, and visual storytell ing while ensuring brand 
consistency across all touchpoints.

• Partner closely with sales, operations, and customer service teams to align messaging, support 
retention efforts, and address customer feedback and service trends.

S O C I A L  M E D I A
S TO RY B OA R D I N G

E V E N T  M A N AG E M E N T
D I G I TA L  A DV E R T I S I N G

U N I V E R S I T Y  O F  M A R Y L A N D : A U G U S T  2 0 2 3  -  O C TO B E R  2 0 2 6

• Bachelor’s Degree in Graphic Communications
• Dean’s List: Fall 2023, Spring 2024, Spring 2025, Fall 2025

C H E S A P E A K E  C O L L E G E : M AY  2 0 1 7  -  M AY  2 0 1 9

• Associate’s Degree in Arts
• Merit Roll ,  2018

S O F T  S K I L L S

C R E AT I V E
I N T U I T I V E

A N A LY T I C A L
I N T E R AC T I V E

A DA P TA B L E
C O N S I S T E N T

R E S I L I E N T
S T R AT E G I C
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